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According to Aaker, Brand personality is a set of human traits related to the brand. Brand personality is developed when a brand is given several human characteristics or is personified. Due to the global economic constraints as a result of COVID-19, that has made very many individuals lose their jobs, marketers don’t view brand personality as important. However, this critical time requires a brand personality than ever before. People will overcome economic and health disasters hence remember how a specific brand managed to survive and perform during the pandemic. During this period of COVID-19, brands are required to work on two things: first to remain consistent and secondly to ensure that their message matches the current situation. Therefore, it is not vital for a brand to engage in makeover as a strategy of responding to COVID-19 (The Brand Gurus, 2020). 
A brand personality is classified into five different groups. A brand can be classified as sophisticated, sincere, exciting, competent, and rugged. Personality helps an organization to provide its brand assets via web sites, collateral, marketing, and ads. Additionally, it helps to offer a tough differentiator in the current competitive business environment. In most cases, whereas the brand personality seems to be right, the creative implementation makes a world of difference. For instance, the airline presents an instructive case. Whereas many products look the same, such as flying from one point to another, most airline companies have failed to define their brand personality (The Brand Gurus, 2020). On the other hand, Southwest Airlines has successfully described brand personality. It focuses on love and fun, building loyalty and connections with their customers to match the COVID-19 moments. The employees are often smiling and joking at each touch point, such as the check-in counter, while on board as well as the gate. This develops a very distinct general customer experience that is founded on their personality. 
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